
42—Southern Satellites

Demographic
Found primarily in the rural South, Southern Satellites 
households consist of married couples with and without 
children; 22 percent are singles. The median age of 38.5 
years is near the US median of 37. This segment has  
low diversity; 87 percent of the residents are white.

Socioeconomic
The median household income is $39,720; the median net 
worth is $52,671. Sixty percent participate in the labor force, 
slightly below the US percentage. Most households earn 
income from wages and salaries; 28 percent receive Social 
Security benefits. The manufacturing and service industry 
sectors provide most of their jobs. Educational attainment is 
lower than the national level; 16 percent of residents aged 
25 years and older have not graduated from high school.

Residential
Eighty percent of these households are in the South. 
Primary housing types in these neighborhoods are newer 
single-family dwellings for two-thirds of the households; 30 
percent live in mobile homes. The home ownership rate is 
81 percent; the median home value is $86,547. Nearly two-
thirds of the housing was built after 1969. Vacancy rates are 
slightly above average.

Preferences
These rural residents enjoy country life. Fishing and hunting 
are two favorite leisure activities, and Southern Satellites 
residents spend money for magazines, clothes, and gear 
related to these interests. Because cable is not always 
available, many residents own satellite dishes.

Many own pets. They work in their vegetable gardens and 
might own equipment such as riding mowers and tillers to 
help with outdoor chores. Most households have two or 
more vehicles to meet their transportation needs; they prefer 
domestic cars, and many drive trucks.

They consider themselves to be politically conservative. They 
read newspapers and magazines infrequently; however, they 
listen to country radio and watch fishing programs, NASCAR 
races, and country music programs on TV. Owning personal 
computers and going online from home isn’t important to 
these residents.
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