
32—Rustbelt Traditions

Demographic
These neighborhoods are primarily a mix of married-couple 
families, single parents, and singles who live alone. With a 
population of 8.4 million, this segment is one of Tapestry 
Segmentation’s largest. The median age is 36.7 years, just 
below the US median. There is little diversity in these 
communities.

Socioeconomic
The median household income is $51,378, slightly below 
that of the US median. Half of the employed residents work 
in white-collar jobs. For years, these residents sustained 
the manufacturing industry that drove local economies. 
Now, the service industry predominates, followed by 
manufacturing and retail trade. The median net worth is 
$82,469. Their education attainment is improving; more 
than 84 percent of residents aged 25 years and older have 
graduated from high school, 15 percent hold a bachelor’s or 
graduate degree, and 44 percent have attended college.

Residential
The backbone of older industrial cities in the Great Lakes 
border states, residents of these neighborhoods live 
in modest, single-family homes. Home ownership is 72 
percent. The relatively low median home value of $94,696 is 
because nearly two-thirds of the housing was built  
before 1960.

Preferences
These residents stick close to home; for years, they’ve 
lived, worked, shopped, and played in the same area. Not 
tempted by fads, they stick to familiar products and services. 
They drive domestic cars. They will spend money on their 
families, yard maintenance, and home improvements. 
They will hire contractors for special projects such as the 
installation of roofing, carpet, and flooring.

These financially conservative residents prefer to bank at a 
credit union and have personal savings. They might carry 
a personal loan and hold low-value life and homeowner’s 
insurance policies. They’re frugal and shop for bargains at 
Sam’s Club, JCPenney, and Kmart. They go online weekly to 
play games and shop.

They go bowling, fishing, and hunting and attend car races, 
country music shows, and ice hockey games. They’re big 
TV fans; they watch sitcoms and sports events. They also 
subscribe to cable and watch it regularly. Favorite channels 
are truTV, the Game Show Network, and the Disney Channel.
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For more information about Tapestry 
call Esri at 
1-800-447-9778

Send e-mail inquiries to 
info@esri.com

Visit 
esri.com/tapestry


