
24—Main Street, USA

Demographic
Main Street, USA neighborhoods are a mix of household 
types, similar to the US distribution. Approximately half of 
the households are composed of married-couple families, 
nearly one-third are single-person or shared households, and 
the rest are single-parent or other family households. The 
median age of 36.8 years nearly matches the US median. 
These residents are less diverse than the US population.

Socioeconomic
The median household income is $57,196, derived from 
wages, interest, dividends, or rental property. Their median 
net worth is $84,763. More than one in five residents aged 
25 years and older hold a bachelor’s or graduate degree; 
half of the residents have attended college. Occupation 
and industry distributions are similar to those of the United 
States.

Residential
A mix of single-family homes and multiunit buildings, these 
neighborhoods are located in the suburbs of smaller cities in 
the Northeast, West, and Midwest. Nearly two-thirds of the 
housing was built before 1970. The homeownership rate is 
63; the median home value is $174,970.

Preferences
Family-oriented and frugal, these residents may occasionally 
go to the movies or eat out at a family restaurant, such as 
Friendly’s or Red Robin, but are most likely to stay home 
and watch a rental movie or play games with their children. 
They own pet cats. They play baseball and basketball and 
go swimming. They listen to classic hits and rock radio and 
watch cartoons and courtroom shows on TV. They go to the 
beach and theme parks or take domestic vacations to visit 
with family or see national parks.

They go online periodically to look for jobs, research real 
estate, and play games and are beginning to shop online. 
Those who do not have Internet access at home will go 
online at school or the public library. They use the Yellow 
Pages to find veterinarians or stores. They will invest in small 
home improvement and remodeling projects, usually doing 
the work themselves instead of hiring a contractor. They buy 
the tools and supplies for these projects from Home Depot 
or Ace Hardware. They keep up their lawns and gardens by 
planting bulbs, fertilizing, and applying lawn care products 
regularly.
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